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+ CMP (Customer Management Platform)
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1) “5 keys to advertising effectiveness”

, Nielsen, 2017.08

“The essential guide to programmatic creative technologies “, Thunder, 2017.05

2) “Dynamic Creative Optimization :

How Real-Time, Personalized Ads Work”

, Criteo, 2018.02
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Adobe Advertising Cloud Creative
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1) “Dynamic Creative Optimization : How Real—Time, Personalized Ads Work” , Criteo, 2018.02



